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Abdi Ibrahim Portekizi1is

vapip, Avrupa pazarmna acid

vrupa Birligi iilkelerinde Abdi Ibrahim adina ruhsat
almak ve kendi markalan ile iiriinleri tanitmak
amaciyla Portekiz'de Abdi Farma sirketini kuran
Abdi ibrahim, merkez iissii olan bu sirket iizerinden,
ingiltere, Almanya ve Cekya'da kendi markasiyla

faaliyet gosteriyor. Abdi ibrahim Uluslararas: Pazarlar Pazarlama
ve Satig Direktdrii Cengiz Zaim, ticari anlamda bir¢ok Avrupa
iilkesine gore daha fazla kolaylik saglandig: ve ruhsat harglan
ile uzman iicretlerinin digerlerine gére daha uygun oldugu icin
Portekiz'i tercih ettiklerini sdyledi.

Portekiz'de kurduklari Abdi Farma
sayesinde, bu iilkede ila¢ pazarina
sunduklar: yenilikei analjezik tiriin
ile nemli bir pazar pay1 kazandikla-
rim1 belirten Zaim, ayni tirtinii Ingil-
tere pazarina da vererek bagarilarim
perginlediklerinibildirdi.

Portekiz'de kendisirketleriaracih-
giylais yapmalarimn, Avrupali firma
olarak kabul edilmelerini sagladig:-
m dile getiren Cengiz Zaim, bu du-
rumun tiim diinya tilkelerinde hem
hekimler hem de ila¢ ruhsatlandir-
ma otoriteleri nezdinde firma imaji-
niolumlu yénde etkiledigini aktardi.

Portekiz'de ilag pazarimin deger
olarak neredeyse Tiirkiye'nin yarisi
kadar oldugunu séyleyen Zaim, “Her
iki tilkenin niifuslar1 ve benzer Avru-
paiilkelerininila¢ pazarlarile kargi-
lastirldifinda, Portekiz pazari cazip
hale geliyor. Sonyillardayaganankri-
zinetkisiile biiylime hizi diigsen paza-
rin son iki senede 2 haneli bliyiime-
si bizleri yeni ilaglar1 pazara vermek
icinumutlandiriyor. Ayrica Portekiz,
Portekizce konugulan iilkelere agi-
lim yapabilmek i¢in de bizi heyecan-
landiriyor. Portekiz'de pazarda olan
inovatif {irlintimiiziin 3 iilkede ruh-
satlandirma galigmalar: devam edi-
yor” diye konugtu.

Dort yeni iiriinii pazara sunacak

Portekiz'deki firmamin kapasi-
tesini artirarak orada daha faz-
la istihdam yaratmayi, aym zaman-
da Tiirkiye'den cgaliganlarimi da
Portekiz’de gorevlendirerek onla-
rin da Avrupa mevzuatlari konusun-
da gelisimlerine katkida bulunmay1
planladiklarim anlatan Cengiz Zaim;
“2021 y1lina kadar Portekiz pazarina

ve oradan da tiim Avrupa’ya pazar-
lanmak tizere dért yeni lirtinti daha
piyasaya stirecegiz. Bu {irtinlerin tigii
Avrupa'da egdegeri olmayan ve pa-
zara énemli yenilik getirecek tiriin-
ler olacak. Bu iirtinleri Portekiz'in
yani sira 11 Avrupa iilkesine de Por-
tekiz'deki merkez tisstimiizden ulas-
tirarak yillik 25 milyon euro sati-
sa ulasmay1 hedefliyoruz. Ayrica
Avrupa’mn birgok tilkesinde Alman
ig ortagimz ile ruhsatlandirdigimiz

&

bir Giriiniimiiziin, ABD'de ruhsat-
landirilmasi ve satig i¢in Portekizli

bir iiretici ile anlagmig bulunuyoruz. -

Onceden sadece satis ve pazarlama
yaptigimiz tilkede ilk defa tiretim de
yapacagiz” ifadelerini kullandi.

“Portekiz pazan
gelismeye devam ediyor”

Tiirkiye ilag pazarlarinda oldugu gibi 2
- digit growth rate of the market achieved in the last

Portekiz pazarinda da fiyat diigiisleri
ile kargilagilabilecek olsa da adet an-
laminda gelismeye devam edilecegi
igin potansiyelini korumayi siirdii-
recegine inandiklarim belirten Cen-
giz Zaim, Avrupa i¢in merkez olarak
kullanmaya devam etme gerekgeleri-
ni goyle siralady: “Bu kapsamda has-
tauyumunu artirica siiper esdeger ve
inovatif kombinasyon tiriinlerin de
pazara erigiminin kolaylagmas: ve
inovasyonu tesvik edici fiyat uygula-
masi, yabanci firmalarla ruhsatlan-
dirma siireclerindeki yazigmalarda
Ingilizee'nin kullanilmasi, ruhsat-
landirma siirelerinin standarda bag-
lanmas1”

Tiirkiye ile Portekiz arasindaki ti-
caret hacminin potansiyelin ¢ok al-
tinda olduguna dikkat ¢eken Zaim,
Tiirk firmalarinin her sektérde bir-
¢ok firsat yakalayabilecegini ve Por-
tekiz tizerinden diger Avrupa tilkele-
rine satig yapabileceklerini belirtti.
Zaim, biyiikelgilik ve ticari atagelik
gibiresmikurumlarin destegiyle, fir-
malarinyagadigi sorunlarindarahat-
likla goziilebildigini soyledi.
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-~ Abdiibrahim gotintothe

European market
by making Portugal its base

Establishing Abdi Farma company in Portugal
for the purpose of getting license for Abdi Ibrahim
products and promoting its own brands and pro-
ducts in European Union countries, Abdi ibrahim
operates in England, Germany and Czechia with its
own brand via this central base company. Abdi [b-
rahim International Markets Marketing and Sales
Director Cengiz Zaim says that they chose Portugal
because there are more conveniences provided in
the commercial sense, and license fees and expert
fees are more appropriate compared to many Eu-
ropean countries.

Stating that they gained a significant market
share with the innovative analgesic product they
put on market in the country by establishing Abdi
Farma in Portugal, Zaim says that they repeated
their success by putting the same product on Eng-
land market. Expressing that they are regarded as
a European firm thanks to making business with
their own companies in Portugal, Cengiz Zaim says
that this situation positively affected the corporate
image in the eyes of both the doctors and the drug
regulatory authorities in all the countries in the
world.

Zaim says that the value of the pharmaceu-

" tical market in Portugal is almost half of the one

in Turkey, and he adds “When compared with the
population of both countries and the pharma-
ceutical markets of similar European countries,
Portugal market becomes attractive. The double

two years encourages us to offer new drugs to the

- market where the growth speed had slowed due to

theimpact of the crisis experienced in recent years.
Moreaver, expanding into Portugal and Portugue-
se-speaking countries excites us. The licensing pro-
cesses of ourinnovative product which is available

— inthe Portugal market continue in 3 countries.”

Stating that they plon to generate more emp-

- loyment in Portugal by increasing the capacity

of their firm and also contribute to the training of
their Turkish staff in the matter of European legis-

': lation by stationing them in Portugal, Cengiz Zaim
- says “We will release four new products which will

be marketed Portuguese market at first and then

- toentire Europe until 2021. Three of these products

will be unique in Eurape and will significantly inno-
vate the market. We aim to make 25 million euros

- of sales by reaching these products to 11 European

countries besides Portugal from our central base

~in the country. In addition to licensing one of our

products in many European countries with our
German business partner, we made an agreement
with a Portuguese producer for licensing and sel-

= ling of the product in the United States of America.

We will also make production for the first time in

- the country where we have been making sales and

marketing before.”



